Interview and story by Steve Agi

Paul Jackson
The Great Dane

Originally established in 1972 by a Danish lady who serviced offices
with her own high grade premium coffee brand that really set the
standard — as far as corporate coffee goes. The name was inherited
from the Danish Brew Coffee Company Pty Ltd and the concept

is now something almost unrelated to the original business model,
with over 95% of sales to café customers and cafés. One thing
though has remained constant — the roasting and supply of fresh
premium grade gourmet coffee.

ome things never change and

thank God for that; as Paul

Jackson, the director of Danes

Gourmet Coffee is quick to

assert, “Ohver the past twenty
years, the wine industry in Australia has
used education to grow its market share
with spectacular results. Since 1999, Danes
Gourmet Coffee has taken the lead in the
coffee industry by similarly using education
to grow the specialty coffee industry.”

This is quite a point of difference to
what a lot of other players in the game
are doing, and for Danes it seems to
work, and work extremely well, setting
the company apart from its competitors
and proving to its peers that it is both a
serious and committed player in a very
competitive and often fierce game.

But let’s start at the beginning
and discuss just how this young man,
whose career in coffee spans decades,
came to become one of the most
influential and crucial players in the
global coffee scene.







